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Introduction and 
Methodology 
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Introduction to Shop Inspections 
• Project partners inspected 20 ‘physical’ stores and 20 online retailers 

over 2 rounds for Energy Label display 

• This covered around 10,000 TVs in-store and 4,000 online 

• Where possible, the same stores were checked in both rounds.  After 

communicating with the shops following round 1, the second round 

results assessed the level of change 

• The two phases were carried out in Dec/Jan 2013-4 and Dec/Jan 

2014-15  

• The inspections were carried out in the following Member States by 

the associated project partners: 

Check Partners  

In-store EST/UK 
BIO IS/FR TUB/DE AEA/AT SEVEn/CZ 

Online ECOS/BE 
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Store Classification and Sampling 

• In-store, 4 types were covered: supermarkets, department 

stores, electronic specialists &  electronic superstores 

• Shops had to sell a minimum of 6 TVs for inclusion 

• Unboxed and boxed TVs, and a range of brands and sizes 

were checked 

• The total shop types inspected overall were: 

 

 

 

Total Department Store 
Electronic 

Specialist 

Electronic 

Superstore 
Supermarket 

100 10 45 26 19 

• Online, partners covered a mix of large and independent 

retailers, and a range of sizes and brands 
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Non-compliance categories 

• All partners wrote up their results from the inspections following 

a standardised formatted spreadsheet 

• Both in-store and online, TVs which were not correctly labelled 

were classified according to the following: 

– Missing: no label found/online information was incomplete 

– Format: label/online information does not fit the colour, size 

or format required 

– Not visible: label/online information was found but not clearly 

visible as per regulation 

– Apply: label does not relate to the TV or model 
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Examples of failure categories, in-store  

Label missing Format 

Not visible 
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Change in regulations for online retailers 
• Prior to 1st January 2015, TVs were required to the following information  in 

online product listings 

 1. Energy efficiency class   2. On-mode power consumption  

 3. Annual power consumption  4. Visible display size 

• For products on the market from 1st January 2015, online retailers must now 

display the energy label (or arrow linking to label) and product fiche in 

listings 

• TVs were assessed against the appropriate version of the regulation in 

round 2, but in some cases it was not possible to determine compliance as 

the date TVs entered the market was not known 

Example of a post-2015 compliant listing 
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Examples of failure categories, online 

Label not present (post-2015 regs) Label has formatting error  

(hard-off switch) 
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In-store: 
Results, 
Commentary and 
Analysis 
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Round 1 - all TVs 
TV models checked Compliant Non-compliant 

5128 3503 1625 

Overall compliance rate: 

68% 
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Round 2 - all TVs 
TV models checked Compliant Non-compliant 

5398 4223 1175 

Overall compliance rate: 

78% 

 
Round 1 compliance by 

model: 68% 

 

Increase =  

10 percentage 

points  
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Compliance by individual shop 

Compliance level No. shops (round 1) No. shops (round 2) Change 

>90% 12 30 18 

80-90% 13 18 5 

50-79% 39 34 5 

<50% 36 18 18 

• Compliance levels increased since round 1 

• Only 25 of the 100 shops visited in round 1 scored over 80% compliance – this 

increased to 48 in round 2 
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Re-visiting shops from round 1 

Result Number of shops 

 

Improved compliance 61 

Stayed the same 5 

Lower compliance 20 

New stores not  visited in round 1 14 

The project team were able to 

re-visit 86 of the 100 stores 

from round 1 to assess the 

effectiveness of the project’s 

communications.   

 

Results for these shops were as 

follows: 

Number of stores 
0 10 20 30 40 50 60 70 

Improved compliance 

Stayed the same 

Lower compliance 

New stores not  visited in round 1 
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Breakdown of failure types – rounds 1&2 

Missing labels were the most common reason for failure in both rounds, with 

format errors the next most common 

Round 1 Round 2 

84% 

5% 

10% 

1% 

76% 

4% 

20% 

0% 

Missing Not visible Format Apply 
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Compliance rate by country 
• Overall compliance in all nations was seen to increase 

• The Czech Republic was top with 89% of all TV models compliant in round 2, with 

Germany in second place 

• The UK and Czech Republic saw the largest increase in compliance from round 1 

 

Compliance rate 
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Boxed vs Unboxed, all TVs 

Boxed TVs 
Correct labelling 

increased by 11 

percentage points 

 

Round 2 Round 1 

Unboxed TVs  
Correct labelling 

increased by 10 

percentage points 

 
70% 

30% 

• Unboxed TVs showed higher compliance 

• Between rounds 1 and 2 the percentage of compliant TVs was seen to increase for both boxed and 

unboxed TVs 

80% 

20% 

compliant 

non-compliant 

63% 

37% 
compliant 

non-compliant 
54% 

46% 
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Shop types 

Shop Type 
Round 1 Round 2 

Increase 

(percentage points) 
% compliant % compliant 

Department Store 65% 75% 10% 

Electronic Specialist 57% 68% 11% 

Electronic Superstore 76% 84% 8% 

Supermarket 53% 66% 13% 

• Each category of shop increased their compliance in round 2, with supermarkets making 

the largest improvement 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 

Department Store 

Electronic Specialist 

Electronic Superstore 

Supermarket 

Round 1 compliant Round 2 compliant 

http://ec.europa.eu/energy/intelligent/


Co-funded by the Intelligent Energy Europe 
Programme of the European Union 

Online: 

Results,  

Commentary  

and Analysis 
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All TVs checked, round 1 

TVs inspected Compliant Non-compliant 

2002 464 1538 

Compliance rate: 

26% 
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Round 2 
TVs checked Compliant Non-compliant Could not 

determine 

compliance 

1992 625 1028 339 

Overall compliance rate: 

31%* 

 
Increase in  

compliance of 5% 

from round 1 

 
*Compliance could not be 

determined for 17% of TVs 
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By country (20 shops per partner) 
Retailers in Germany had the highest compliance, those in the Czech Republic 

the lowest 
No. TVs 
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Round 2 - Compliance distribution by shop 

Scatter graph of compliance rate of all e-shops 

Compliance 
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Conclusions, Outputs 
and Next Steps 
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Conclusions – in-store 

• An overall increase in compliance from 68% to 78% was seen, 

suggesting retailers are becoming more engaged and the project 

communications were effective. 

• 25 stores managed over 80% compliance in round 1; this increased 

to 48 in round 2 

• Electronic superstores had the highest compliance, supermarkets 

the lowest in both rounds 

• Stores in Germany and the Czech Republic had the highest 

compliance, France the lowest 

• Issues were seen with many boxed TVs not displaying the energy 

label; still around 1 in 3 models were non-compliant in round 2 

• Missing labels were the most common non-compliance, with 

formatting issues accounting for 2 in 10 errors in round 2.  Screen 

size and brand appeared to have little bearing on the results  
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Conclusions – online 

• Online compliance remains lower than in-store, improving 

slightly from 26% to 31%  

• Germany had the highest compliance and the Czech Republic 

the lowest in both rounds 

• The new regulations should help make compliance easier for 

retailers; around 2/3 of retailers have begun to implement use 

of the energy label and product fiche 

• Discrepancies between information on retailer and 

manufacturer websites remains a concern; only 21% of 

listings were accessible and fully consistent between both 

websites in round 2.  
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Actions from shop inspections 

• Outputs of all shop inspections were provided to shops and 

retail associations, and advice was provided  

• MSAs are being informed of the outputs & actions agreed to 

be undertaken by the shops  

• The MSAs are being notified if the non-compliance was 

persistent and/or the retailer ignored the communication 

• All letters and communication between retailers and MSAs 

has been logged by project partners 
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Thank you for 

your attention. 

Contact and more information:  

Stewart Muir 

stewart.muir@est.org.uk 

ComplianTV project 

www.compliantv.eu 

 

http://ec.europa.eu/energy/intelligent/
http://www.compliantv.eu/

